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rogot the
Product Lifecycle

We align our value chain to ensure value is delivered to
our customers at the right time, in the right location, with
the right quality, at the right cost and with the right capital

intensity.

Autoliv Strat Develop Product Strategy, Innovate and Develop
utollv Strategy Plan, and Roadmap Products and Solutions

\

Sell On Product Plan >

Managing and Executing Produce, Maintain
Customer Projects and Improve

Feedback loop for continuous improvement
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Focus Area

Saving More Lives

A Safe and Inclusive
Workplace

Climate and Circularity

Responsible Business

Ambitions

« 100,000 lives saved per year

 Zero accidents
* Embrace inclusive ways of working

* Carbon neutrality in own operations by 2030
* Net zero emissions across our supply chain by 2040

 Proactively prevent corruption and other
unethical business practices

* Respect human rights
» Manage supply chain sustainability risks

Contribution to UN Sustainable
Development Goals

























































































































































































































































































































































































































Each year, Autoliv’s products save
approximately 37,000 lives.
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