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Safe Harbor Statement*

This report contains statements that are not historical facts but rather forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995. Such forward-
looking statements include those that address activities, events or developments that Autoliv, Inc. or its management believes or anticipates may occur in the future. All forward-looking
statements are based upon our current expectations, various assumptions and/or data available from third parties. Our expectations and assumptions are expressed in good faith and we
believe there is a reasonable basis for them. However, there can be no assurance that such forward-looking statements will materialize or prove to be correct as forward-looking statements
are inherently subject to known and unknown risks, uncertainties and other factors which may cause actual future results, performance or achievements to differ materially from the future
results, performance or achievements expressed in or implied by such forward-looking statements. In some cases, you can identify these statements by forward-looking words such as
“estimates”, “expects”, “anticipates”, “projects”, “plans”, “intends”, “believes”, “may”, “likely”, “might”, “would”, “should”, “could”, or the negative of these terms and other comparable
terminology, although not all forward-looking statements contain such words. Because these forward-looking statements involve risks and uncertainties, the outcome could differ materially
from those set out in the forward-looking statements for a variety of reasons, including without limitation, general economic conditions, including inflation; changes in light vehicle production;
fluctuation in vehicle production schedules for which the Company is a supplier; global supply chain disruptions, including port, transportation and distribution delays or interruptions; supply
chain disruptions and component shortages specific to the automotive industry or the Company; geopolitical instability, including the ongoing war between Russia and Ukraine and the
hostilities in the Middle East; changes in general industry and market conditions or regional growth or decline; changes in and the successful execution of our capacity alignment, restructuring,
cost reduction and efficiency initiatives and the market reaction thereto; loss of business from increased competition; higher raw material, fuel and energy costs; changes in consumer and
customer preferences for end products; customer losses; changes in regulatory conditions; customer bankruptcies, consolidations, or restructuring or divestiture of customer brands;
unfavorable fluctuations in currencies or interest rates among the various jurisdictions in which we operate; market acceptance of our new products; costs or difficulties related to the
integration of any new or acquired businesses and technologies; continued uncertainty in pricing and other negotiations with customers; successful integration of acquisitions and operations
of joint ventures; successful implementation of strategic partnerships and collaborations; our ability to be awarded new business; product liability, warranty and recall claims and investigations
and other litigation, civil judgments or financial penalties and customer reactions thereto; higher expenses for our pension and other postretirement benefits, including higher funding needs for
our pension plans; work stoppages or other labor issues; possible adverse results of pending or future litigation or infringement claims and the availability of insurance with respect to such
matters; our ability to protect our intellectual property rights; negative impacts of antitrust investigations or other governmental investigations and associated litigation relating to the conduct of
our business; tax assessments by governmental authorities and changes in our effective tax rate; dependence on key personnel; legislative or regulatory changes impacting or limiting our
business, including changes in trade policy and tariffs; our ability to meet our sustainability targets, goals and commitments; political conditions; dependence on and relationships with
customers and suppliers; the conditions necessary to hit our financial targets; and other risks and uncertainties identified under the headings “Risk Factors” and “Management’s Discussion
and Analysis of Financial Condition and Results of Operations” in our Annual Reports and Quarterly Reports on Forms 10-K and 10-Q and any amendments thereto. For any forward-looking
statements contained in this or any other document, we claim the protection of the safe harbor for forward-looking statements contained in the Private Securities Litigation Reform Act of 1995,
and we assume no obligation to update publicly or revise any forward-looking statements in light of new information or future events, except as required by law.

*Non-US GAAP reconciliations are disclosed in our regulatory filings available at www.sec.gov or www.autoliv.com

This presentation Includes content supplied by S&P Global; Copyright © Light Vehicle Production Forecast July 2025. All rights reserved.

S&P Global is a global supplier of independent industry information. The permission to use S&P Global copyrighted reports, data and information does not constitute an endorsement or approval by a
S&P Global of the manner, format, context, content, conclusion, opinion or viewpoint in which S&P Global reports, data and information or its derivations are used or referenced herein. AutOI |V



http://www.autoliv.com/
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Market leadership in all regions and

across product segments
Seatbelt

market share

EUROPE

5 2 % EUROPE

28%

AMERICAS .
AMERICAS Alrbag E
4 7 % steering wheel
market share
33%

2024
e SHARE

MARKET
: : OF TOTAL
()Company estimates SHARE* SALES

Autoliv




AVery
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Customer

Customer mix — One of the Most Diversified in the Industry Portiolio

Autoliv Sales by OEM & OEM Originl
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(1) COEMs: Chinese OEMSs excluding Volvo and Polestar

(2) Company market estimates include seatbelts, airbags and steering wheels, These 20 OEMs are estimated to account for more than 85% of the global safety market. Including 3 Chinese OEMs and 7 other Asian OEMs
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Market share development with our top-20 Customers?
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. e ] Chinese OEM Share e
Well diversified customer mix samw
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Market Transformation & Light Vehicle Markets
I




Automotive Market Fueled by Economic Growth, Replacement Demand, and

Electrification

Increased standard of living leads to
more cars per capital

Cars per 1k people
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0 20,000 40,000 60,000 80,000
GDP per capita (USD)

Source 1: IMF data for 2024
Source 2: US (S&P Global 2024), Europe (ACEA)
Source 3: SGP Global May 2025
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Average age of vehicles hits new BEVs share of
record? Global LVP3
Example: U.S & Europe Vehicle Average Age in years
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Global Light Vehicle Production is expected to grow at around 1.3% per year
from 2024 through 2030

Americas Europe, China Asia excl. China
Middle East
& Africa 9.2 30.4

23.6

21.3

18.1 19.2 20.0

6.8% @

2024 2030 2024 2030 2024 2030 2024 2030

17.0

o
Source: S&P Global May 2025 AUtOI 1v




China Market* - Significant Acceleration of the C-OEMs Market Share

Market share development by OEMs groups
80%

70%

62% 0
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) Source: S&P Global May 2025, Jaguar Land Rover, Volvo, Polestar are considered E-OEMSs. NA brands of Stellantis are considered to be U-OEMs

) E-OEMs= European OEMs; U-OEMs= U.S. OEMSs; J/K-OEMs = Japanese and Korean OEMs

2024 LVP by OEMs**

Other U-OEM;
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The past years the Light Vehicle market experienced a shift in OEM mix

OEM market share development — Global

Forecast
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Source: S&P Global May 2025, Jaguar Land Rover, Volvo are considered E-OEMs. NA brands of Stellantis are considered to be NA-OEMs AutOI 1v




C-OEMs Oversea Manufacturing Footprint Plans
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Autoliv China - Achieved Significant Progress in Customer Relationships

New Business Cooperations

October 2022

Strategic cooperation
with Geely

December 2024

Strategic cooperation
with JMC

March 2023

Strategic cooperation
with Chery

April 2025

——

Strategic cooperation
with Goodbaby

May 2023

Strategic cooperation
with NIO

September 2023

@wmns | Autolly
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R
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Strategic cooperation
with GWM

June 2023

Technology
co-creation
with LEVC

June 2024

Strategic cooperation
with Xpeng Aeroht

Li Auto Excellence Quality Award

GWM Sincere Partner Award, Global Pioneer ward and Excellent Quality Award
XPENG "Together with XPeng" and "QCC PengYi Cup Gold Award"

NIO NIO Quality Premium Partner and the Blue sky award

Nissan Best Supply Chain Partner

Changan-Deepal

Quality Contribution Award

Mazda Excellent Quality supplier & CMA Model of the Times Award
JMC Excellent Supplier Award

Chery Excellent development and innovation award

Ford Outstanding supplier

Geely Zeeker Plant and
Xiangtan Plant

Excellent Supplier Award

Geely Yuyao plant Excellent Supplier Award

GAC Honda Excellent Quality Award

Dongfeng Honda Excellent Supplier for Quality Management
Adient Best Cooperation award

SGM Supplier of the Year

Autoliv




Autoliv China - Serving 69 Customers (@ 2 June, 2025)

s C-OEM Global Customer: 62 ~ G-OEM in China Customer: 29
Autoliv Customer: 42 Autoliv Customer: 27

/TN -
@ @tﬂﬁuﬂ & GEEEE @q w @ (N Fcﬁ T
Qoo

&
)
v
A

weE v

&
= 1L_ Mzeece  EHF & - @ @ @ cﬁ
<> sTmms §| % }A @ j

LINCOLN HYUNDAI

EEEEEE Er SKODA

I __________________________________________ -

. > |
| | >~
| REcas gEMOsa @ IAC e NIO Firefly  *Overseas Brands : C?C Wy —
L __________________________________________ L (ST T
| e e e e e e e TASaa — = = = 1
@ = P ! o = !
I t ONVO il::l w I
1 . ) . 1

Autoliv new business
: I—DX ExEsEn=m brands :
\—--—-—---"---"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"-"--"-"---- J L J

Autoliv

August 2025 Autoliv 2025 Public



Autoliv China - Record Number of New Launches in 2025
Already launched in 2025 Coming launches in 2025

GWMTankPO1 | CheryT1G NIO Firefly XpengG7 Changan C866 New ChinaEV Model New China EV Model
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Our Focus on C-OEMs Ensures Strong Sales in the Market Transition

Market Share with C-OEMs*
%
35%

30%

25%
20%
15%
10%

2023 2024 2025 2026 Xpeng G9

Autoliv

(*) Company estimates
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Regulations & ratings continue to drive more comprehensive safety
measures through wider coverage of test cases

2026 2027 2028 2029 2030 2030+
" . [l Decided
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Safety Content per Vehicle (CPV)

22-°27 CAGR
$400

Safety Content per - vkt +26%
Vehicle is increasing
across all regions, 300 — .
although the growth Markets +2.3%
rates varies $250  __—— -
Markets +2.9%

$200 ——

$150

$100

2022 2023 2024 2025 2026 2027
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The trend rise in premium and mid-segment vehicles has a positive impact on
safety content per vehicle (except 2024)

Price segment Development as share of Global LVP Passive Safety Content per Vehicle

61% @

Entry

— <

32% Mid
/
Premium
(o]
11% 18L —
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 Entry Level Mid-Size Premium

o
Source: S&P Global May 2025 AUtOI 1v
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Leading
Engineering & Cost

Optimizing our Global Footprint & Capacity to a Changing Market it Eeys

Americas

= Reduced POH and SGSA
headcount

= Transferred functions from
USA to Mexico

= |ncreased level of automation
inthe U.S.

Europe
= Consolidated our footprint

= Reduced POH and SGSA
headcount

= Transferred functions from
WEU to EEU

China

» Reduced headcount

= Adding capacity to support growth
» Increased focus on C-OEMs

Asia

= Reduced headcount

= Adding inflator and textile
production capacity

August 2025 Autoliv 2025

Sweden
Moving Inflator
production to EEU
-
UK

Moving textile
production to EEU

France

Moving steering
wheel production
to Tunisia

Tunisia
Consolidated
production into
one new facility

Footprint

Japan

Consolidated operations

— Closed Inflator plant

— Closed Steering Wheel
plant

— New plant close to OEM
cluster

China

Adding capacity for growth
— New plant in Hefei

— New plant in Guangzhou
- 2 Tech Center (Wuhan)

Vietnam
¢+ New Textile plant

- -

India
New Airbag & Textile plant
New Inflator plant

Autoliv
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Automation is a Top Priority — Increasing Level with New Line Launches
The ratio of automation levels in new equipment has increased significantly

Airbags Seatbelts Steering Wheels
% of new lines installed % of new lines installed % of new lines installed

74 73 41

2020 2023 2025 2020 2023 2025 2020 2023 2025
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Quality
LeadershipgeR=EREIE g]o)

Driving Profitability & Growth Through Quality and Productivity

Quality Focus Productivity Improvement*

Autoliv has been involved in around 2% of passive

safety recalls over the last ten years
Autoliv, 2% /

Other, 98% 2020 2021 2022 2023 2024

* Company estimates
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Strong Financial Performance

Operating cash flow? Return on Capital Employed? Earnings per Share
$ million % $
1200 30% 9.00
8.00
1000 25%
7.00
800 20% 6.00
o o o o o 5.00 0000000600006 OCOCOGOGISIS LN ) L
600 15%
4.00
400 10% 3.00
2.00
200 5%
1.00
0 0% 0.00
2020 2021 2022 2023 2024 2020 2021 2022 2023 2024 2020 2021 2022 2023 2024
eeeeeH5yearaverage eseesh-yearaverage eseee 5 yearaverage

1 Non-US GAAP measure.
(@ Non-US GAAP measure. Defined as free cash flow in relation to net income.
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Towards our targeted Adj. Operating Margin* of ~12%

Journey to our adj. op margin target

~12%
I
I
.7% .
2023 ad;. Indirect  Normalization Automation & Growth, net 2024 Ad|. Indirect  Normalization Automation & Growth, net  Target ad,].
Operating headcount of call-offs  Digitalization Operating headcount of call-offs  Digitalization
margin reduction margin reduction**

(*) Non-US GAAP measure. Excluding costs for capacity alignments.

o
(**) Already announced in 2023 Auto I 1v




Substantial Shareholder Returns
Repurchased 11 million shares corresponding to 13% of outstanding shares

Shareholder Returns

$ millions
552
352
115
89 m Stock Repurcheses
224 225 219 . .
108 m Dividends

2020 2021 2022 2023 2024 YTD 2025

$1.9 billon

(*) Includes dividends paid including Q2°25 and stock repurchases up to May 30, 2025
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Sustainable High Level of Shareholder Returns

Creating Shareholder Value

Strong Balance Progression Free Operating

Sheet towards targets Cash Flow*

Despite debt from spin- = Capital Efficiency = Operating cash flow

off and five years of Program = Lower Capexin

market turbulence = Improved Debt relation to Sales
Leverage

Expected payout

~40 to 50%

of Operating Cashflow **

(*) Non-US GAAP measure,. Operating cash flow less Capital expenditures, net. Non U.S. GAAP measure.
(**) The payout ratio, which refers to shareholder payouts as a share of cash flow from operations* .

Shareholder

Returns
$2.5 billion new stock

repurchase program
through the end of 2029

Stock Repurchases

Ambition
$300M to $500M per year

Autoliv




Latest Quarter
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Q2’25 Financial Overview

Record sales and adjusted operating income* for a second quarter

Consolidated Sales Adjusted Operating Income* Operating Cash Flow
US$ -Millions USS$ -Millions USs$ -Millions

$2,714
$2,605 $251
$221 9.3% Adj
Ob. Margiﬁ* $340
8.5% Adi. $277
Op. Margin*
Q224 Q2’25 Q224 Q2'25 Q224 Q2’25

o
*Non-US GAAP excluding effects from capacity alignment and antitrust related matters AutOI |V




Q2’25 Sales Growth - Organic Sales! Outperforming Global LVP by 1pp despite
2.5pp neg regional LVP mix

Outperformance - Organic growthlvs. LVP?
(Percentage points)

Chi
EUROPE _782 ﬂ)ur Main Net Sales Growth _Driv&

+5pp . CHINA3 @

GOEMSs TOYOTA
CHINA®

N.AMERICA

+5pp

S.AMERICA

+20pp

@) Non-US GAAP measure

@ Light Vehicle Production (LVP up to 3.5 tons) according to S&P Global @ July 2025

COEMs +2pp
Opp @

Rest of ASIA

+bpp

(3)COEMSs: Chinese OEMs excluding Volvo and Polestar ; GOEMS: other vehicle manufactures operating in China

August 2025 Autoliv 2025
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Q225 Margin expansion driven by execution of operational improvement plans
Adjusted Operating Income* Bridge

© |

$13 $2 Operations
—— | $6
$35 w7 : Pri . .
rimarily driven b
$221 y y
= Higher operational efficiency

= = Improved call-off accuracy
+
) = Organic sales growth |

$ N » &

° & & £ $

S &
QJO @
* Non-US GAAP excluding effects from capacity alignment and antitrust 353 P
o Autoliv

related matters




Full Year 2025 Guidance! & Assumptions, as expressed July 18, 2025

Full Year 2025 Guidance

Organic sales increase? Around 3%

Adjusted Operating margin? Around 10t010.5%

Operating Cash flow? Around $1.2 billion

Capex, net % of sales Around 5%

EUR .

LVP Growth Around -0.5% USS/EV 0.8822
US$/JPY 144.05

FX Around 0% US$/KRW 1380.6
US$/MXN 19.319

i 0]
Tax rate Around 28% US$/CNY 21937

@ Our full year 2025 guidance is based on our customer call-offs, as well as the achievement of our targeted cost compensation adjustments with our customers including for the
new tariffs, no further material changes to tariffs or trade restrictions that are in effect as of July 10, 2025 , as well as no significant changes in the macro-economic environment,
changes in customer call-off volatility or significant supply chain disruptions.

@) Non-US GAAP including tariff compensations, but excluding effects from capacity alignment and antitrust related matters (3 Excluding unusual items * Excluding unusual tax

ites Autoliv




Saving More Lives
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